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CASE STUDY

BACKGROUND

Wood for Good is the UK’s generic wood promotion body and has been active since 2000.  Before its inception, the wood industry was faced with oversupply, falling prices and a poor image fuelled by stories of global deforestation.  The industry, under pressure from NGOs, was beginning to wake up to the need for forest certification to provide evidence of sustainable forest management.  Ideas was asked to help turn wood from being part of the problem into becoming part of the solution.
Challenges

· To identify the environmental benefits of wood as the key differential

· To acknowledge the problem of global tropical deforestation but also promote the use of European wood.

STRATEGY

Ideas created the brand ‘Wood for Good’, designed the logo, created the website and designed and produced a number of reports and publications.  Through these various different channels, we set about educating people as to the benefits of using wood as a sustainable building material, communicating, for example, that Europe’s forests are actually growing thanks to sustainable forest practices.  

We also put together a 40 second TV commercial, which simplified the renewability story down to ‘One tree is cut.  Two trees are planted’, supported by national press and magazine advertising as well as a targeted specifiers campaign.

The emphasis on the environment was a tough commercial decision initially.  But it was at the truth at the heart of the product that was the cornerstone of the growing fashion for wood in the early years of the century, long before sustainability became such a big issue.

Positioning wood as environmentally friendly gave the timber industry a head start when interest in sustainability took off in the middle of the decade.  At this point the emphasis of the campaign changed.  We launched a political campaign, ostensibly targeted at consumers, but in reality targeted at the government, legislators and the wider construction industry to ensure that forthcoming amendments to Building Regulations and the proposed Code for Sustainable Homes recognized and rewarded the benefits of using wood in construction.
RESULTS

The results of the campaign have been encouraging.  Wood is now widely recognized as part of the solution to sustainable construction, rather than part of the problem.  Timber frame’s share of housing construction has doubled over the period.  Sales of wood flooring, wood windows, decking, engineered wood beams and wood cladding are all booming.

Jaako Poyry, the Finnish consultants commissioned to audit the campaign, stated:

‘The campaign has successfully impacted on a significant proportion of the target audience.  It scored well among influencers and specifiers on:

· ‘Made me want to specify/use more wood’

· ‘Want to see more of this type of advertisement’

The campaign is on course and the campaign strategy is working, with UK sales showing a 6% growth against a decline in other European markets.

The campaign won ‘Most Effective Long Term Communications Campaign’ at the 2003 Best Awards and the Gold Award for ‘Best Use of Advertising’ at the 2003 CMA Awards.

CREATIVE EXECUTION
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Can you think of another
building material that can
renew itself  naturally?
Because wood is good for
the environment, it’s good
for your projects: it can reduce a
building’s carbon footprint
along with its running costs.
Best of all, the more
you build the more we
will grow* Inspired? Visic

www.woodforgood.com

We grow.
You build
We grow.

*Over 90% of the wood we use comes from European forests, where owners are required by law to ensure growth matches or exceeds harvest (IIED, Using Wood to Mitigate Climate Change, 2004). Currently Europe’s forests are growing by
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wood for good
Reduce your carbon
footprint.  Use  wood.
Its natural, sustainable,
has excellent insulation
propertics and will make as litcle
impact on our planct as
possible. What else can
you gain by using
wood? EcoHomes and BREEAM
eredits. Choosing wood
as a building material
raally can make a world
of difference. Download your copy
of Building Sustainably
with Timber by visiting

www.wood ﬁn'goo d.com

wood for good is a promotional campaign sponsored by the Nordic Timber Council, the Forestry Commission, the Confederation of Forest Industries and the Northern Ireland Forest Service. All
members are committed to sustainable forest management. In each of the members countries credible third party certification schemes are now operating and increased arcas of forest are being certificd.
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Every year in Europe we plant

more trees to bring you a building

material  that’s  naturally
renewable and ultra low in CO,

emissions. Our forests grow

by 3,500 square miles a year —

almost 100 football pitches an

hour'. As this is the first low carbon

Olympics, shouldnt we be

planning buildings with the
lowest possible carbon footprint?

Buildings that use more wood?

WWW.WOOdfOI‘gOOd.COm

Can we plant an idea for a low
carbon Olympic stadium?

'MCPFE/UNECE-FAO State of Europe’s Forests 2003. wood for good is a promotional campaign sponsored by the Nordic Timber Council, the Forestry Commission, the Confederation of Forest Industries and the Northern

Ireland Forest Service. All members are committed to sustainable forest management. In each of the members’ countries credible third party certification schemes are now operating and increased areas of forest are being certified.
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The average one litre car, driving 14,000
miles a year, emits 4 tonnes of CO..' That's

the amount saved cach time you choose

timber frame to build a house

“Wood plays a major role in combating
climate change... Greater use of wood
products will stimulate the ecxpansion of
Europe’s forests and reduce greenhouse gas
emissions by substituting for fossil fucl-
intensive products.” European Commission
Enterprise DG, 2003. To find out more,

visit www.woodforgood.com

wood. for good.
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Use sustainably produced wood. Over 90% of all wood consumed in Europe is sourced from European forests, which are in surplus production (IIED, Using Wood to Mitigate Climate Change, 2004).
MCPFE/UNECE-FAO State of Europe’s Forests 2003. *For every cubic metre of wood used instead of other building materials, 0.8 tonne of CO: is saved from the atmosphere (European Commission Enterprise

DG, 2003). For additional reassurance look for independently certified timber.

wood. for good. is a promotional campaign sponsored by the Nordic Timber Council, the Forestry Commission, the Confederation of Forest Industries and the Northern Ireland Forest Service. All members are
committed to sustainable forest management. In each of the members’ countries credible third party certification schemes are now operating and increased areas of forest are being certified.
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