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Greenpeace and Npower
CAMPAIGN


Juice

CASE STUDY

BACKGROUND 

Greenpeace is probably the best known environmental organisation in the world.  Our brief has been to convert awareness into action, through campaigning, product purchase and supporter recruitment.  Ideas has worked with Greenpeace for the last eight years, successfully pitching three times in that period, twice for supporter recruitment and retention and once for the strategic development and promotion of a renewable electricity product.

The Challenge

The renewable energy sector was predictable and uninspiring.  Greenpeace had selected an energy provider to work with to drive demand and bring a wind based renewable offer to the UK market, but what to call it and how to promote it?

STRATEGY

To create a lifestyle brand rather than an environmental statement, in contrast to all the other offers on the market (which were all ‘green’ this and ‘eco’ that) and to position it as the smarter choice.

Our targeting seemed obvious but was unique to the sector: we focused on consumers with the highest propensity to purchase by identifying communities with the top household recycling rates.  An integrated campaign was developed working across radio, outdoor, door to door and press.

RESULTS

Following Juice’s launch, the scheme quickly reached subscriber capacity.  Juice is now the largest supplier of renewable energy to the domestic market in the UK.

Due to a lack of commitment, Greenpeace dissolved their relationship with npower and Juice last year, but the energy provider has extended Juice to cover all its renewable offers.

‘The sector was so boring and predictable and Ideas’ approach was so fresh and creative that it was not a difficult decision.’ Cathy Anderson, Greenpeace
CREATIVE WORK
[image: image1.jpg]Wind power at sea is a renewable source of
energy that doesn’t harm the environment.

Now you can buy it for the same price as your
existing supply*

Juice, brought to you by npower with Greenpeace,
is clean, green ‘friendly’ electricity. It's generated
by the natural power of the wind and water, and
works like normal electricity: a non-stop supply to
power all your household needs.

Friendly electricity from npower with Greenpeace

By switching to Juice you will be buying clean
electricity and showing you support the
development of wind farms at sea.

You can buy Juice wherever you live in
the UK, so why not switch today?

Freephone 0800 3162610
or go to www.npower.com/juice

*Compared with npower's existing tariff, regional variations apply.



    
 
[image: image2.jpg]Juice. No extra cost to you,
or the planet.
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[image: image3.jpg]Juice, brought to you by npower with Greenpeace,
is clean, green 'friendly electricity. It's generated by
renewable sources of energy, and works like normal
electricity: a non-stop supply to power all your
household needs. Now you can buy it for the same
price as your existing supply.*

Juice is generated by land based wind and water
power but by the end of next year a wind farm at
sea will be the sole source of Juice electricity.**

As a Juice customer you are guaranteed that for
every unit of electricity you use, a unit of Juice
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electricity is fed into the national grid. This ensures
an equivalent amount of electricity is supplied from
renewable sources, which is good for the environment.
By switching to Juice you will be buying clean
electricity and showing you support the development
of wind farms at sea.
Its simple to switch, just call us.

Freephone 0800 316 2610
or go to www.npower.com/juice
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