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THEIVY

THE BRAND
1.1 OUR BRAND

When owner Abel Giandellini and Maitre d’Hotel Mario
Gallati joined forces in 1917, their modest café soon gained
favour amongst the theatre community. The name The Ivy
was adopted when actress Alice Delysia quoted a popular
song of the day “don’t worry, we will always come to see
you, we will cling together like the ivy”.

The space we know today closely resembles the grand
restaurant created by the original duo back in their heyday.
Over the years, The Ivy has changed hands on numerous
occasions but in 1990 it underwent a renaissance and was
refurbished and re-launched with leading contemporary
artists creating site-specific commissions.

THE IVY
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The Ivy is a classic dining room and a private dining room
concept based on a traditional English brasserie format.
The menu covers most of the bases of an international
offer and has evolved from the philosophy of Escoffier.
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The emphasis is always on ingredients of exceptional
quality, carefully prepared, executed and served in relaxed
and comfortable surroundings. The brasserie-style menu
continues to offer favourites such as ‘bang bang chicken’,
‘Thai-baked sea bass with fragrant rice and soy dip’ and
‘shepherd’s pie’ and ‘The Ivy hamburger’.

The furnishings and decor is all classic brasserie; leather
banquettes, wood panelling, white linen tables with very
traditional glassware, cutlery and table settings.

The Ivy also has a collection of contemporary art that
interfaces seamlessly with the fabric and design of the
restaurant.
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THEIVY

THE BRAND
1.2 BRAND IDENTITY

The logo

There are different ways in which The Ivy logo can be used.

i. Full colour

ii. Black
I H [ I v Y Please ensure that the logo’s legibility is inno way compromised
and that the different colours are all equally visible against
Pantone 555¢ the background. When placing the logo over a coloured

background, use the white-out design. The full colour logo

PAGE 1.2

works best on a white background.

Do:
- Refer to the visual standard guidelines for correct colour and
usage (refer 1.4 Colour Palette).

- Use the logo on all The Ivy branded applications.

o
Z
<
o
m
=
=

Black - Maintain the height by width aspect ratio.
Do not:
- Change the colour of the logo.
- Change the orientation of the words ‘The Ivy’.
- Rotate the logo.
White-out
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THEIVY

THE BRAND
1.3 BRAND IDENTITY CONSIDERATIONS

Logo spatial considerations
The space occupied by the logo and the area in which it ‘sits’

Clear space requirement are important considerations.

In order to protect its visibility, a minimum ‘clear space’ area

must surround the logo at all times. In this way, we protect

against visual clutter and allow the logo to sit within a safe

area.

PAGE 1.3

The logo should never appear less than 5mm height.
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Identity restrictions
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THEIVY

THE BRAND
1.4 COLOUR PALETTE

Primary Colour Palette
After the brand name, the primary colour is the second most

important element used to identify the brand.

Please ensure that the colour is specified correctly.

Be creative and tasteful with the use of the colour palette. Use

Ivy Green

Pantone 555¢ care and attention when combining colours. Please do not

C:100 M:50 Y:100 K:0

PAGE 1.4

introduce any other colours into the palette.
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THE BRAND
1.5 TYPOGRAPHY

Standard font The typeface selected must never be altered or condensed
in any way and should be kept consistent throughout all
Times New Roman Regular applications.
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

Times New Roman is used for all printed materials within The

. Ivy brand, for both headi d body text 1 as for all th
Times New Roman Bold vy brand, for both heading and body text as well as for all the

ABCDEFGHIJKLMNOPQRSTUVWXYZ

food and beverage menus. The font is available in regular, bold

abcdefghijkKlmnopqrstuvwxyz 0123456789 and italic weights.

Times New Roman Italic Alternatively, Copperplate is used for sub heading on some 2
ABCDEFGHIJKLMNOPQRSTUVWXYZ business stationery such as the business card, bill folder, 2
abcdefghijklmnopqrstuvwxyz 0123456789 letterhead and envelopes. The font is available in regular, bold

and light weights.
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Alternative font

Copperplate Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ 0123456789

Copperplate Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ 0123456789

Copperplate Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ O123456789
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130 mm

BRANDED APPLICATIONS
2.1 PLACE MAT

115 mm

THE IVY

®
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420 mm

THEIVY

Design Specifications
1. Brand identity
Colour code:

Ivy Green - Pantone 555¢

*Element 1 MUST appear at all times in this type of
artwork.

Technical Specifications
Dimensions:

420 mm (W) x 280 mm (H)

Paper Stock

100 gsm croxley heritage ivory with cut corners
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THE IVY

BRANDED APPLICATIONS

2.2 DRIP MAT/ BEER MAT

Design Specifications
1. Image: The Ivy Leaf
Colour code:

Ivy green - Pantone 555¢
*Element 1 MUST appear at all times in this type of artwork

Technical Specifications

Dimensions:

PAGE 2.2

85 mm diameter

|
! ® Paper Stock

\ 500 gsm white mat board with die cutting
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THEIVY

BRANDED APPLICATIONS
2.3 COASTER

Design Specifications
1. Colour code:

Ivy green - Pantone 555¢

Technical Specifications
Dimensions:

90 mm diameter

Paper Stock

7 ply white wax back tissue with die cutting

PAGE 2.3
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BRANDED APPLICATIONS

2.4 A LA CARTE MENU

| HORS D’OEUVRES

e
10001775 Sevruga cavir 750012500

Q@

— 1050 Steak
Seared foie gras 1675 Mised wres 1175 Buffio mozzarell, 950
1000 875
SOUPS
Shelfish bisque: 750
SHELLFISH
b 1575 tigepraws 15.0022.50
EGGS, PASTA AND RICE
torclloni 10751550 Kedgeree 12501725
107571625 1050 Fges Benedict 325 Risotto primavera 9501425
FISH
Salmon fisherke 1550 Depfied haddock, 17,50 Gilthead bream fillet, 2100
Halibuton the bone 2650 Thai-baked sca bass

2650 Chargrlled fish of the sy Vil Crabecrusted cod 200

#

Calf's liver & bacon 1975 250
1675 1375
1375 )
16.00 1650
VEGETABLES AND POTATOES
a0 C 400 am . 450
525 as0 40 G 500725
Spinach: Cartos,peas & shoots 400 Minted Jersey Royals 450 Cacsar saad 500725
RIES
Dorstone, 950 500 Welsh it 425
Benviek Edge, Barkham Blue
ICE CREAMS AND SORBETS
675 650
DESSERTS AND PUDDINGS

650 Sticky toffee pudding 700
1550 700 Créme brilée 675
800 750 Eiderowerjlly 800
Cookies & browies a0 CCOFFEES AND TEAS Chocolate ruffles 350
Coffee:Siena beans, medium roast Filer 300 Cappuceing 350
Fresh ground decaffinated coffee availble Espresso 275 300 Teas from The East India Tea House 275

125%
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THEIVY

Design Specifications
1. Brand identity:

The Ivy logo

Colour code:

Ivy green - Pantone 555c¢

2. Menu:
2.a) Catergory:
Times New Roman Bold, upper case, centred
2.b) Items and pricing:
Times New Roman Regular, sentence case, aligned left
2.c) Descriptions:
Times New Roman Italic, lower case, aligned left
2.d) Footer:
Times New Roman Regular, sentence case, aligned left

3. Reverse cover

Text style:

Menu items are written in lower case with the exception of the first

letter which is capital.

*Element 1 MUST appear at all times in this type of artwork.

Technical Specifications
Dimensions:
297 mm (W) x 420 mm (H)

Paper Stock
240 gsm popset brilliant white
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THEIVY

BRANDED APPLICATIONS
2.5 VEGETARIAN MENU

Design Specifications
1. Brand identity:
The Ivy logo

@ Colour code:

‘ Ivy green - Pantone 555¢

THE IVY 2. Menu:
Vegan and Vegetarian Menu 2a) Sub_heading:

700 Times New Roman Bold, title case, centred

with horseradish

2.b) Items and pricing:

BCE

10
Belgian endive salad (v) 7.25 [Q\
. .
Times New Roman Regular, sentence case, aligned left ¢
Garden vegetable salad _ 9.75 L o
with goat’s curd & rapeseed dressing 2 . C) D eSCflptl ons:
i ot v B i Times New Roman Italic, lower case, aligned left z
opped sala : : QO E
ﬁﬁh"ifm,}g,d blue cheese & walnuts 878 2d) Footer: E g
N e Times New Roman Regular, sentence case, centred zZ =
with pickled grapes ’ é &
m <
Fried duck egg on toast 8.75
with girolles & wild garlic 3. Reverse cover
English asparagus, 11.00
hot with hollandaise or cold with vinaigrette
Potato gnocchi, 9.50/13.75 Text StYle:

mozzarella, slow-cooked tomatoes & basil

Menu items are written in lower case with the exception of
Eggs Florentine 6.75/13.25

the first letter which is capital.

Risotto primavera 9.50/14.25

(v) denotes vegan Includes 17.5% VAT

A discretionary service charge of 12.5% will be added to your bill
artwork.

@ Some i my s s *Element 1 MUST appear at all times in this type of

Technical Specifications
Dimensions:
210 mm (W) x 297 mm (H)

Paper Stock
240 gsm popset brilliant white
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BRANDED APPLICATIONS
2.6 WEEKEND MENU

®
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WEEKEND LUNCH MENU
SATURDAY 12th April 2008
£26.75

'I'I-Il 1VvVY

| Split pea and ham mock soup |

or

Mixed tomato salad
with mozzarella and mojo verde

or
Grilled asparagus on toast
with romesco sauce
Lamb mixed grill
with Welsh potato cake
or
Poached organic salmon
with spring vegetables
and hollandaise sauce
or
Roast free-range chicken
with sage and onion stuffing
with sprouting broccoli
Hazelnut and toffee ice cream

or

Baked cheesceake
with raspberries

or

British farmhouse cheese
with fruit bread

Cover charge £2.00
A discretionary service charge of 12.5% will be added to your bill
Some dishes may contain nuts

THEIVY

Design Specifications
1. Brand identity:

The Ivy logo

Colour code:

Ivy green - Pantone 555c¢

2. Menu:
2.a) Sub-heading:
Times New Roman Bold, upper case, aligned centre
2.b) Items
Times New Roman Regular, sentence case, aligned centre
2.c) Footer
Times New Roman Regular, sentence case, aligned centre

3. Reverse cover

Text style:

Menu items are written in lower case with the exception of the first

letter which is capital.

*Element 1 MUST appear at all times in this type of artwork.

Technical Specifications
Dimensions:
148 mm (W) x 210 mm (H)

Paper Stock
135 gsm popset brilliant white
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THEIVY

BRANDED APPLICATIONS
2.7 COCKTAIL MENU INSIDE

Design Specifications
1. Brand identity:

The Ivy logo

Colour code:

Ivy green - Pantone 555¢

Tuklvv THE IVY THE IVY 2. Menu:
MALT SCOTCH RUM GIN 2.a) Main catergory:

: Macallan 10 years Speyside Havana Club Especial 700  Tanqueray Red 7.00 TlmeS New Roman Bold upper case ahgned centre
Carol Channing: Framboise, Framboise caus de vie, sugar, Champagne 1000 Glenlivet 12 years Speyside 850 Gosling Black Seal 700 Becfeater 500 > 5
Champagne Coektail: Courvoisie Exclusi, sugar, angosturabiters, Champagne 10,00 Lagavulin 16 years lay 850 Mount Gay 700 Hendricks 500
Kir el Fsmbors, e 2.b) Sub catergory:
Champagne Asta: Pernod, Champagre 1000 Glenfiddich 12 years Speyside 950 Ron Bacardi White 700 Bombay Sapphire 500 N
Twinkle: Stolichnaya, elderflower, Champagne 10.00 Balvenic 15 years single barrel Speyside 11.00 Havana Club 7yr Old 700 Gordon's 8.00 . . o
ongem e Comptown 1300 e O B —— Times New Roman Regular, sentence case, aligned left
Springbank 15 years Campbeltown 1300 Angostura 1919 8yrOld 800 Tanqueray No 10 8.50 g
Laphrosig 15 years Islay 1500 Bacardi 8y7 0ld 800 Beefeaer 24 850 .
Non-Aleoholic Caol Tl 12 years, Adelphi Distillery ~ Islay 1800 Mount Gay XO 500 2. C) Items: =
| (St Fempleqinger e, grnadine,maraschino cheris 325 Linkood 18 years, AdephiDiilery Speyside 21,00 Py X0 200 . . .
Vg Mary: Tomat . i 0 Do Resa Exa 930 Times New Roman Bold, title case, aligned left
Agave Limeades Lime juice, agave, soda 500 Havana Club Barrel Proof 10,00 > s 0
Fruit Punch: Orange juice, cranberry, elderflower, mint, soda 5.00 El Dorado 21yr Old 13.00 . . .. Z
Rpbery Tarts Pk gaprit o g, o N 2.d) Descriptions and pricing: 0
ODKA SHERRY =
Green Apple Ginger:[ Apple juice, grenadine, passion fruit purée, ginger beer 5.00 BOURBON AND RYE n =
@ P R S 70 Conlr, Amonilado 178 Times New Roman Regular, sentence case, aligned left s
] Juck Danil's sour mash 00 Absolut 800 Gonzaler, Tio Pepe 775 z =
Classies Sazerac Rye 5.00 Absolu Citron 800 Barbadillo, Manzanilla 7.7 2 e) Volume . < -
Daiquiri: Havana Especial, lemon juice, sugar 850 Woodford Reserve 850 Ketel One 800  Emilio Lusiau, Moscatel  9.25 : : r &
Spritz: Prosccco, Aperol 850 Elijah Craig 12 years small batch 850 Wyborowa 800 Emilio Lustau, Pucrto Fino 925 . . .
“Tom Collins: Tanqueray, lemon juice, sugar, soda 850 Jack Danicls single barrel 11.00 Zubrowka 800 Emilio Lustau, Oloroso  9.25 Times New Roman Regular, IOWGI‘ case, ahgned rlght m <
Whisky Sour: Johnny Walker Black Label, lemon juice, sugar 850 Blanton's original 11.00 Chopin 8.50  Pedro Ximenez 1425
Mojito: Havana Especial, sugar, mint 850 Eagle Rare 17 years 1100 Belvedere 850 Apostoles, Palo Cortado 2425
Negroni: Tanqueray, Campari, sweet vermouth 9.00 George T Stage 1900 Grey Goose 850
Manhattan: Sazerac, vermouth, angostura bitters 9.00 Maker's Mark black label 25.00 Snow Queen 830
Margarita: Tequila, triple sec, lemon juice 9.00 Stolichnaya Elit 12.00 Text Style .
B Prosccco, peach purée 9.50 Kautfmann 2006 14.00 N
Sazerac: Sazerac, Peychaud biters, Pernod, sugar, soda 950 DESSERT WINE

o 2% Menu items are written in lower case with the exception of the first

me de cassis, orange twist 975 IRISH, JAPANESE AND BLENDED WHISKY Glss  Halr Botle

Mint Julep: Woodford Reserve, mis
Kir *Ed Vietor’: Bourgogne Aligoté,

Vodka Martini: Stolichnaya, dry vermouth 1150 - Coteaus du Layon *St Aubin’ 4600 1 h h . . 1
Gin Martns Tancry, sy sermouh o R o e L S A ey 200 etter which is capital.
Vesper: Tanqueray 10, Stolychnaya Elit, Lillet 1350 Chivas Regal 12 years 8.00 Elysium Black Muscat, 24.75

Cutty Sark 500 Quady Winery. California 2007

Dewar’s white label .00 Muscat de Beaumes de Venise 825 2975 5100
Domaine de Durban, Rhone Valley 2007

: & B Rare 800 . . .
Ater Dinner samcson s B CodelosphGind 550 52 *Element 1 MUST appear at all times in this type of artwork.
Grasshopper: Green créme de menthe, double cream, créme de cacao 850 Bushmills Black Bush 800 Domaine Piétri Géraud, Collioure 2000
B&B: Courvoisier Exclusif, Benedictine 850 Tyrconnel single malt 800 Chitcau Partarricu 950 59.00
Rusty Nail: Johnny Walker Black Label, Drambuic 850 Nikka from the barrell 9.50 Sautemes 2007 o
Brandy Alexander: Courvoisier Exclusif,créme de cacao, double cream 850 Jameson Gold Reserve 13.00 Tokaji Aszi 6 Puttonyos, Tokaji Oremus, 84.00 . . .
Espresso Martini: Coffee liqueur, espresso, Stolichnaya 10.50 Nikka *Yoichi’ single malt 12 years 20.00 Tolesva, Hungary 2000 Te c h nlc al Sp eclﬁc ath ns
Hazelnut Martini: Stolichnaya, Frangelico 1050 Chivas Regal Royal Salute 21 years 21.00 Chiteau de Fargues, Sauternes 1990 107.00
Chocolate Martini: Stolichnaya, Créme de cacao 1050 Johnnic Walker bluc el 2600 Chitean ¢*Yauem lerGrand Cr Classé 1400

i : Spread Size:
420 mm (W) x 297 mm (H)

Folded Size:
140 mm (W) x 297 mm (H)

S Paper Stock
Jumelrah 135 gsm popset brilliant white with folding
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THEIVY

BRANDED APPLICATIONS
2.8 COCKTAIL MENU REVERSE

Design Specifications
1. Brand identity:
The Ivy logo

(P 3.93.b 9 Colour code:

Ivy green - Pantone 555c¢

2. Menu:
2.a) Main catergory:
Times New Roman Bold, upper case, centred

'I'I-IIE“VY THEIVY

Masxime Trijol Classic VSOP 800

Remy Martin VSOP 8.00
Courisir VSOP Exclusit 1050 b b :
Comeir SO s 00 vt rom aro of e Capree 2.b) Sub catergory:
Hine Antique XO 2200 by Mario Gallati, 1960 . .
e e o Times New Roman Regular, sentence case, aligned left
Courvoisier XO 23.00 2 I t d . . (I)
:’f’“‘i f:h‘;“"“ A"::,“ 35 Fonticle Grande Champagee ﬁ :: “The Second World War brought difficultics and dangers to every- . C) €ms and pricing: N
gnand-Babourin A0 one. Restaurants were among the first casualties of the black-out, When . . . W
Ragnaud-Sabourn Florige 2.0 ar s firs declared, our immediate sdea at The vy s (0 close Times New Roman Bold. title case. ali gned left 5
Maxime Trijol 1969 Grande Champagne 47.00 down completely. We were prevailed upon to stay open for lunches, 2 2 =
Courvoisier Initiale 52.00 however, even though we closed during the evening. Most theatres were 2 d V 1 . o
e e Chamagne o ok or e T o sk f e . Lomdones ner o st .d) Volume:
S bewildered to go about their normal way of life. Yet it was really sur-

Ragnaud Sabourin Le Paradis, Grande Champagne 78.00 a & " y Y . . .

I prising to see how quickly things swung back to normal once the threat- d
t""‘i‘l‘; 1906 ‘::; gg ened aerial bombardments by the Nazis did not transpire. Soon, black- Tlmes NeW Roman Reglﬂar, sentence case ) ahgne rlght

s

out or no black-out, we were filled for lunch and dinner, just as be-
Mare - fore. Some of our clients appeared in uniform. Others disappeared for a
while, their places being taken by newcomers, stage and screen stars

9]
Z
Marc de Bourgogne 3.00 i e Py mewen e o n l:
e whose careers were to blossom during those eventful years. Our clien-
Mare de Champagne 800 tele went through some changes but we remained open day and night 3 . TeXt: W <
Mare de Gewurztraminer 950 throughout the blitz and black-out a o
Port . 1 . =
Taylor's 2003 LBV 675 During the bombings of 1940, the bomb which destroyed the Shaftes- 3 . a) Head]n g N Z 3
NopmortColheta 1955, Tanny oo bury Theatre also blew in doors and windows all round the Cambridge é o
' d Circus area. Not one window was left in the Ivy the next morning, so M d d o
Graaa's 191 s Clrous s, ot o oy i el the Ly he next o Times New Roman Bold, sentence case, centre 0 <
Armagnac - could. By lunch-time we were almost ready to open, having worked .
since carly morning clearing up the debris and the shattered b) b_ d
Baron de Sigognac 10 Years Old 800 glass. London had suffered a terrible night of bombing, and when they 3 . Su hea lng
Domaine Hourtica 1950 16.50 arrived the staff were red-cyed from lack of sleep. Eventually however, . .
Lasgraves 1973 1850 aftr hours of abour, we se the tables and opened the doors. 1 looked Times New Roman Italic , sentence case, centred
Domaine Boingneres 1980 Bas Armagnac Folle 38.00 around at the boarded-up windows and the broken glass swept into the
Baron de Sigognac 1945 200 cormers and awaited our first lunch-time customers with some trepida-
Daron e Sigonac 19+ 20 o, The beloved restaurant certanly Tooked the worst fo wear 3.c) Body text
Calvados . The first customers to arrive were Joyee Carey and her mother, the late . s d
Dipont VSOP, Cilados d oy e s Lillan Brahat. A ey o o Joc ook roundand o Times New Roman Regular, sentence case, aligned left
Domaine Dupont 1989, Calvados du Pays d’Auge 11.50 claimed: “Whata errible night it has ben. Mario. But Lam so glad that
Calvados Camut Reserve de Semainville 1750 nothing has happened to the dear old Ivy!
Domaine Dupont 1967 30.00
Lemorton 1957, Calvados du Domfrontals 32.00
oot 4. Reverse cover
Luigi Francoli - Moscato 8.00
Dolcetto, Claudio Alario 9.00
Sassicaia, Nannoni 9.50
Fragolino, Nonino 10.00 . . .
Eau de Vie *Element 1 MUST appear at all times in this type of artwork.
Eau de Vie de Framboise 8.00
Eau de Vie de Kirsch 8.00
Eau de Vie de Mirabelle 8.00
Eau de Vie de Poire William 500 Techn.cal Spec.ﬁcat.ons
Spread Size:

3.c 420 mm (W) x 297 mm (H)

Folded Size:
140 mm (W) x 297 mm (H)

o Paper Stock
Jumelrah 135 gsm popset brilliant white with folding
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BRANDED APPLICATIONS
2 9 WINE LIST INSIDE

2.d

THEIVY

Design Specifications
1. Brand identity:
The Ivy logo

. RED
Ivy green - Pantone 555¢
Europe
‘WHITE
Coteaux de Peyriac, 2200  Rosso di Montalcino, Renieri, 62.00
Europe Massamier la Mignarde 2009 France Tuscany 2006 lialy
* Berry's Good Ordinary Claret 2007 France 2425 Nebbiolo del Langhe Mascarello, 67.00 2 Menu-
ma\f \‘amk DowoBoncn E) ‘ Surkistig, 4400 Bardolino, Monte del Fra, Veneto 2008 ltaly 3525 Piedmont 2007 Piedmont,laly . .
Quinta de I Rosa, Pinhio 2007 Portugsl Weingut Van Volxem 2008 Germany oo, Bodesas At Seas Chitcau Musar, Hochar 2002 Lebanon 7700 . .
2425 Sa Ve L e o w0 Nevara 200 Sy o, odeasy Vinedos w70 .a) Main catergory:
Vi by 0¢ 008 Frnce Do de Deok Fochos. Burdy 2005 France ety e Lo, soas P 2005 )
i b L e i 2650 Sancerte, Jean-Mare Crochet, Loiee 2008 France 4500 Vin de Pays dOc 2008 Fran Chicameuti 9200 T N R, B 1d d
S Lo e, e e o Lo 00 imes New Roman Bold, upper case, centre
gl Chéteau des Gravidres, Portets, Graves 2005 France 3675
Muscadet de Sévre et Maine *sur l 2675 Tt 0 P 2008 iy Douro Tinto, *Agaia’ Quinta de a R 3025 CoteRatie, 95.00
Domaine la Moriniére 2008 France jacon-} amartine *Clos de la Crochette”, ouro Tinto, “Agwa Quinta de la Rosa, - e .
Mo i Lo Chde bCoc. 000 s DB Dt 208 e 2.b) Sub catergory: )
‘Wickham Vineyard Faber/Schonber 2705 Les Héritiors du Comtc Lafon, Burgundy 2007 France e 2
2008 Hampshire England ivi *Gale: lano/Ver St. Chinian, Hecht & Bannier, Languedoc 2005 France 41,00 Clos de Oratoire 100.00 o . N
e e 1 Cli Gl Toc FlnoVerdurz,Collo S0 Closdetomuie 1 1 d left
et oot e o, 500 Orital 2004 iy Sancerre Rouge, David Sauterca, Loire 2008 France 4200 o ‘ Times New Roman Regu ar, sentence case, aligned left w
Languedoc 2009 France. Chablis ler Cru Montmains, 54.00 Riofa ‘La Montesa’ Palacios 2007 Spain 43.00 :jnj:’“ “'Zﬁ';l':"lﬂd“m Roagna, 121.00 &
g Jean-Claude Bessin 2007 France Dqlc:undl\l\m “Bosci di By 4300 edmen o 2 I d b
Pinat Bianco Cantina Adrian, 3250 . <
o oAttt 10 5 e it Narar, Pdmon 2007 oty Clos des LianissPomrol 199 Franee 2900 .c) Items and pricing: g
Gavi di Gavi Morgassi Superiore 2009 taly 3400 Pinot Gris Zellberg’, Andre Ostertag 2005 France 67.00 Bourgeul ‘Le Haut de la Bute’, 4300 Priorat Finea Do, Aaro Palacios, 133.00 . . .
Venlichio Clssicn Suprior, Stcuno Manciosll, 3575  Poully-Vigels ‘Lo Quarz’ o0 Domaine de a B, Loire 2006 France rtallops 2006 Spain Times New Roman Bold. title case al]gned left
March aly La Soufrandiére 2006 France Minervois La Livinitre, Chiteau de Cessaras, 400 Volnay ler Cru Chevrets, 145.00 s s (1)}
B Al Yo Doy 20 Fs 3600 Kl St i 920 Languedoe 2006 France Henri Boillr, Burgundy 2006 France 2.d)D tation: Z
T Mo e ity it Moo . e 109 e o . enotation: g
Chiens ‘Antugnac 2008 France Meursault, Henri Germain, Burgundy 2006 France 100.00 Beaujolais 2008 France Chiteau de Beaucasel, 198,00 . . v
b s, U St 207 Aoty SRR, R 201 s Times New Roman Regular, lower case, aligned left o E
Lo 300 Fr Rione 2007 France Chianti Classico, Castello di Bossi, 4800 Chiteau Gruaud-Larose, 2¢me Cru Classé, 214.00 w <
. Pulgny Montche, Hom ‘ St 1996 France
Gewilrztraminer 38.00 Tuscany 2006 Italy
S S5 A, e Do Lot 306 e e a o
Crozes-Hermitage, Domaine des Entrefaux, 49.00  Clos Vougeot, Grand Cru, Z
Gmm:r\«cllm\cr ‘Spicgel’, Weingut Hiedler, 38.50 Ch‘“mudc HC“““““ Blanc, 129.00 Rhéne 2007 France Méo-Camuzet 2003 France < i
Langenlc nptal 2008 Austria 2006 F
- w du Gaby, Canon-Fronsac, 5400  Vega Sicilia ‘Unico’, 257.00 . . .
el e b P S 010 gt s s, 140 Pt e e Do oS *Element 1 MUST appear at all times in this type of artwork. £ L
oo 900 ) Bandol Rouge, Domainede Terebrun, 5500 Chiteau Lyneh Bage, Séme Cru s, 800 m <
Corton-Charlemagne Grand Cru, 20900 Provence 2006 France Pauillac 1996 France
Pouilly-Fumé ‘La Chamoie’, Patrick Coulbois, 41,00 Louis Latour 2002 France o
Loire 2008 France " Rully Rouge ler Cru Molesme, 60.00  Chateau Haut-Brion ler Grand Cru Classé, 428.00
Crios Bitard Mot Grand Cr, 31500 ! .
o 2 ‘ - Jean-Baptiste Ponsot, Burgundy 2007 France Pessac-Léognan 1997 France . . .
Chals 2008 Domine des Mromiers,Fnee 4200 Hemi Boilor 2003 Fanee Te chnl ¢ al S e Clﬁ ¢ ati ons
New World New World p
—— 2075 el Znfel Bt Rie Vi, 6500 Spread Size:
Sellenbosch 2009 South Africa Qupé Winery Santa Maria 2007 USA Maipo Valley 2008 Chile Santa Cruz 2007 USA
aoigon B L For, Nedora 009 s 2575 Narann, Qo W a0 Cabomet Sosignon L ot s yen e, A Valles, 500
ot oo oy Sama Vhea Vel 2003 Usa Mendosa 2008 Argenting Cornagn 3005 Chie 420 mm (W) x 297 mm (H
Motaes Comy,Calloms 2008 USA Charomay Cince A w000 it Red Zimondt Peschy Eapit e Besueasl TablasCreek Vineyard, o0
ety Coie e Inerdibe Red Zinfandel,Peachy Comyon Winry, 3800 “Fsprt d Beaucastf, Tablas Creek Vinsar,
Pulenta Estate Chardonnay, Mendoza 2008 Argentina 30.25 " " Paso Robles, California 2007 USA Paso Robles 2000 USA
Islander Chardonnay, Kangaroo Island, 2. Pinot Gris, Amisficld E 6500 s el Inderhil iraz, Yarra Yering, Victoria wstralia
Ilader Chardoay, Kngaro e 0 e 2007 New s2aland ;unmk Rcw:n:):‘nhu:cx n;;;xw;;t“imi /\\u;mllm :;:2 (L) derh :sn V,vc VL‘L ;.Vn; iﬂnz, ﬂ/:m:J :‘« ;;; :2
Pewsey Vale Eden Valley Riesling 2009 Australia 3500  Giaconda ‘Nantua Les Deux’ Chardonnay, 102.00
Beahwarth 2005 A Fideron Esate Shira, Bross Valley 2005 Austalia 5000 Dry Rive PinotNoi Marnborough 2006 Nw Zesland 133,00 .
Wt Estate Chaoney 2008 ot A w00 . _ Folded Size:
Iabel Estate Sauvignon Blare, 4100 Hvde Vineyard Chadonnay Dvid Raney 13100 Gem Pinot Noir 2006 New Zealand 6400 Monte Bello, Ridge Vineyards, Santa Cruz 2006 USA 21500 N
Naoroth 2000 N esand Comerow o 2007

Paper Stock
240 gsm popset brilliant white with folding

®
Jumeirah

RESTAURANTS



THEIVY

BRANDED APPLICATIONS
2.10 WINE LIST REVERSE

) Design Specifications

®
Jumeirah

RESTAURANTS

1. Menu:
1.a) Main catergory:

Times New Roman Bold, upper case, centred
e [cnanpacye | 1 t
[+ denotes magnum available at twice bortle price b) Sub ca ergory .
Half  Boule N N
* Gaston Chiquet ler Cru Brut Tradition N.V. 12.00 57.00  Jacquesson Rosé Dizy-Terre Rouge 2003 . 1 1- d 1 f
00 e B b 200 Times New Roman Regular, sentence case, aligned left
Pol Roger Brut N.V. 74.00 Pol Roger 1998 Cuvée Sir Winston Churchill 262.00 1 . C) Items an prlCIIlg .
Rosé Billecart-Salmon Brut N.V. 45.00  90.00 Dom Ruinart Blanc de Blancs 1996 289.00 . ld M 1 1 . d 1 f
o Times New Roman Bold, title case, aligned left
1.d) Denotation:
ROSE )
Cote de Pe y 21.50 Vin Gris de Cigare, Bonny Doon Winery, 42,00 . .
o e b e 2009 e S o oo Times New Roman Regular, lower case, aligned left
Malbec Rosé “La Flor’, 23.00 Sancerre Rosé, Domaine Sautereau, 44.00 o
Mendoza 2008 Argentina Loite 2009 France 1. e) Volume: =
Chiteau de Fonscolombe Rosé. 27.00  Bandol Rosé, Domaine de Terrebrune, 53.00 . . N
Coteaux d'Aix en Prove 2009 Fi Prove 2008 Fr
o A P 200 e Times New Roman Regular, sentence case, aligned left ar
Q
HALF BOTTLES E
L [ wame ] RED
‘Muscadet de Sévre et Maine “sur lie”, 1425 Chiteau Petit Val, 2825
Do ol v 208 P W G Cr 208 e 2. Reverse cover 0
Chablis 2008 2325 Le Cigare Volant, Boony Doon Winery, 32.75 Z
‘Domaine des Maronniers France Santa Cruz, 2004 USA.
Saint-Véran ‘Les Terres Noires’, 2475 Central Coast Syrah, Bien Nacido Cuvee, 36.00 Q
Domaine des Deux Roches, Burgundy 2008 France ‘Qupe Winery, Santa Barbara 2005 ° . ° D l_'
Pino Grigio ‘Lis Neris', Alvaro Pecorari, 2625 Chiteau Musar, 3850 Tech C l S ec ﬁc t ons
Teonso del Fril 2008 1y Hochar 2002 Lebanon nica 1 ation E s
Chablis ler Cru Fourchaume, 2975 Chiteauneuf-du-Pape, 41.00 Z 5
Domaine Guy Mothe, Burgundy 2008 France Domaine Charvin Rhéne 2004 France S d S M .
Meursault ‘Les Tillets’ 52.00 Monte Bello, Ridge Vineyards, 97.00 prea 1Ze . < D—
Domaine Patrick Javillier, 2007 France Sania Cruz 2006 USA X o
420 mm (W) x 297 mm (H) M} <
BY THE GLASS 175m
ROSE and WHITE RED
Coteaux d'Aix en Provence 2009 France Maipo Valley 2008 Chile l d d S .
Sauvignon Blanc ‘Le Fumé Blanc’, 725 Bemy's Good Ordinary 675 FO S 1z¢:
2 (W) x 297 (H)
Pl B L 10 mm (W) x 297 mm (H
Gavi di Gavi 925 Chiiteau des Graviéres, 10.00
Morgassi Superiore 2009 Italy Portets, Graves 2005 France
Isabel Estate Sauvignon Blanc, 1125 Rioja ‘La Montesa’ 1175
Chablis 2008 11.50 Minervois La Liviniére, Chiteau de Cessaras, 12.00 P ap er Sto ck
Domaine des Maronniers France Languedoc 2006 France
Mécon-Milly-Lamartine *Clos de la Crochette’, 1375 Geyserville, Zinfandel Blend, Ridge Vi d, 18.50 11: : . :
ity o S ey e S o g, D i Viner 240 gsm popset brilliant white with folding



THEIVY

BRANDED APPLICATIONS
2.11 BILL FOLDER

Design Specifications
1. Brand identity:

The Ivy logo

Colour code:

Ivy green - Pantone 555¢

2. Address and contact numbers
Copperplate Light, upper case, full justify

*Element 1 MUST appear at all times in this type of artwork.

PAGE 2.11

@ Technical Specifications
Dimensions:
90 mm (W) x 219 mm (H)

BRANDED
APPLICATIONS

Paper Stock

240 gsm ultrawhite

®
Jumeirah

RESTAURANTS



THEIVY

BRANDED APPLICATIONS
2.12 BUSINESS CARD

Design Specifications
1. Brand identity:

The Ivy logo

Colour code:

Ivy green - Pantone 555¢

2. Address, telephone number and website address:
Copperplate Light, upper case, centred

o

THEIVY

3. Personnel name:

g\
i
m
2
o

Copperplate Light, upper case, centred

1-5 WEST STREET LONDON WCZ2ZH 9NQ
T: 020 7836 4751
www. tha-ivy.co.uk

©

4. Contact number:

Copperplate Light, upper case, centred

BRANDED
APPLICATIONS

*Element 1 MUST appear at all times in this type of artwork.

Technical Specifications
Dimensions:

4@ 85 mm (W) x 55 mm (H)

SANCHO DE ROCHA

Paper Stock

350 gsm Conqueror high white wove

T: 020 7836 4751 @

®
Jumeirah

RESTAURANTS



THEIVY

BRANDED APPLICATIONS
2.13 LETTERHEAD (A4 SIZE)

Design Specifications

CP 1. Brand identity:
The Ivy logo
J Colour code:
THE IVY Ivy green - Pantone 555¢

2. Sub heading:
@—E Copperplate Light, upper case, aligned right

3. Illustration

PAGE 2.13

4. The Ivy address, contact numbers and website address
Copperplate Light, upper case, aligned left

5. The Private Room at The Ivy contact numbers

[O)]
Z
0
@)
ok
iy
< o
X o
m <

Copperplate Light, upper case, aligned right

6. Footer
Copperplate Light, upper case, aligned left

*Element 1, 2 & 3 MUST appear at all times in this type
of artwork.

Technical Specifications

Dimensions:
@7 : 7@ 210 mm (W) x 297 mm (H)
Paper Stock

120 gsm Conqueror high white wove

®
Jumeirah

RESTAURANTS



THE IVY

BRANDED APPLICATIONS
2.14 ENVELOPE (A4 SIZE)

Design Specifications
1. Brand identity:
The Ivy logo

Colour code:
Ivy green - Pantone 555¢

TH L (RAAY 2. Sub heading

RESTAURANT &

aaaaaaaaaaaaa

Copperplate Light, upper case, aligned left

*Element 1 & 2 MUST appear at all times in this type of
artwork.

PAGE 2.14

Technical Specifications
Dimensions:
210 mm (W) x 297 mm (H)

[0)]
Z
0
@)
ok
iy
< o
X o
m <

Paper Stock

Conqueror high white wove with seal

®
Jumeirah

RESTAURANTS



THE IVY

BRANDED APPLICATIONS
2.15 ENVELOPE (ADS SIZE)

Design Specifications
1. Brand identity:

The Ivy logo

Colour code:

Ivy green - Pantone 555¢

@ @ 2. Sub heading

‘ Copperplate Light, upper case, aligned left
THEIVY

*Element 1 & 2 MUST appear at all times in this type of
artwork.

PAGE 2.15

Technical Specifications
Dimensions:
210 mm (W) x 148 mm (H)

[0)]
Z
0
@)
ok
iy
< o
X o
m <

Paper Stock

Conqueror high white wove with seal

®
Jumeirah

RESTAURANTS



THE IVY

BRANDED APPLICATIONS
2.16 ENVELOPE (DL SIZE)

Design Specifications
1. Brand identity:

The Ivy logo

Colour code:

Ivy green - Pantone 555¢

@ *Element 1 MUST appear at all times in this type of artwork.
TH L I1VvY . . .
Technical Specifications .
Dimensions: o
210 mm (W) x 99 mm (H) ¢
Paper Stock

Conqueror high white wove with seal

[0)]
Z
0
@)
ok
iy
< o
X o
m <

®
Jumeirah

RESTAURANTS



BRANDED APPLICATIONS

2.17 SCRIBBLING PAD

THE

VY

®
Jumeirah

RESTAURANTS

THE IVY

Design Specifications
1. Brand identity:

The Ivy logo

Colour code:

Ivy green - Pantone 555¢

*Element 1 MUST appear at all times in this type of artwork.

Technical Specifications
Dimensions:

77 mm (W) x 128 mm (H)

Paper Stock
100 gsm Conqueror high white laid with

485 gsm Filemaster green backing pad

[a)
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a
Z
<
14
m

PAGE 2.17

o)
pa
<
&
0
=]
i
i
<



THEIVY

BRANDED APPLICATIONS
2.18 MATCH BOX

Design Specifications
1. Brand identity:
- The Ivy logo

Colour code:

| 12 mm |

Ivy green - Pantone 555¢

2. Address:
Times New Roman Regular, upper case, centred

3. The Ivy telephone number and website address:
LLO9 6LEL 0TO ‘WO0Y dpeAlld Y[, ———

©
i
m
2
o

47 mm

Times New Roman Regular, sentence case, centred

[SLY 9€8L 0TO JUeINBISIY

COM NOANOT
LATILS LSAM T

so6

4. The Private Room telephone number:

Times New Roman Regular, sentence case, centred

108 mm
BRANDED
APPLICATIONS

5. Striking strip

‘7mm‘

*Element 1 MUST appear at all times in this type of artwork.

Technical Specifications
Dimensions:

T I'I E I V L—@ 54 mm (W) x 108 mm (H)
Paper Stock

MC board with gloss coating and green match heads

42 mm

54 mm

®
Jumeirah

RESTAURANTS
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